
Starburst for Customer 360
Enhance your customer experience with faster insights from more data

Whether it’s in Retail, Healthcare, or Financial Services, consumer expectations for personalization are at 
an all time high. This places the burden on businesses to quickly harness first- and third-party data across all 
business units, channels, and touchpoints that make up the consumer experience in order to surpass customer 
expectations, continue to build loyalty, and reduce churn.

When analytics and data science teams are able to get their hands on this data, they can use it to fuel 
recommendation engines, create integrated omni-channel experiences, run targeted and highly tailored 
campaigns, and improve first call resolution outcomes.

But what happens when this critical data resides in a variety of different systems across the business and with 
various data owners? It would take weeks if not months to access, prepare, and apply it, at which time there is 
a high probability the data is no longer fresh and has become obsolete. 

Starburst accelerates access to all the relevant data needed to build a complete Customer 360 profile by 
eliminating the need to spend weeks or months discovering and moving data. 

By evolving the approach from a single source of truth to a single point of access to query data that lives in any 
system, marketers, patient care providers, contact center teams, and financial wealth managers gain fast and 
more complete access to the needs and next best action for their clients, ultimately powering faster revenue-
driving initiatives.



Assurance 

Assurance, a subsidiary of Prudential Financial, is an online insurance platform making it easier to 
purchase insurance by offering personalized recommendations to customers.

As customers progress through the buying process, Assurance runs models through each step in 
order to give accurate recommendations. To do this, their recommendation engines have to draw 
from proprietary data, third-party sources such as credit agencies, and more. However, this wasn’t 
always possible.

Before Starburst, Assurance struggled to join data from one database to another. The Data Science 
team had to work through various data-wrangling tasks that could take months before beginning 
to test its models. “This all changed once we implemented Starburst,” said Mitchell Posluns, Senior 
Data Scientist. “By having a single point of access for all of our data, we were able to unlock a lot of 
business value.”

With Starburst, “data scientists don’t have to deal with the complexities of aggregating data 
anymore. Instead, they can focus on analysis and model formulation.” The team is now able to 
immediately ingest the data needed for its initial model training in a shadow environment, and 
then when it’s ready, “we can deploy the model into production and actually start using it as a 
shopper goes through their experience,” says Posluns.

More robust, reactive modeling has led to better recommendations, resulting in improved 
customer conversion rates and increased revenue at Assurance.

Fortune 50 Telecommunications Giant
 
A Fortune 50 Telecommunications Giant with more than 20 million subscribers sought to turn the 
tremendous volume of data it ingests across various platforms into insights to help retain existing 
customers, offer them new packages tuned to their preferences, and more.

The Chief Marketing Officer (CMO) of this telecom company wanted to run a marketing and sales 
campaign to upsell members of the existing subscriber base that were behaving like premium 
subscribers but hadn’t yet upgraded to the premium package.

Identifying and targeting the subscribers that matched this description would require a unified 
view of their usage and billing data. However, all of this company’s billing data sits in a Teradata 
data warehouse, while all of the usage data (including viewer watching patterns, the shows and 
channels they watch, and how they navigate with their remote control) sits in a large Hadoop 
cluster.

When the CMO brought this request to Engineering, the team thought their only option was to 
migrate all the data into a single source, which they projected would take 18 months. By that point, 
the data would be stale and unusable.

With Starburst, they were able to federate these sources without any data movement required and 
execute on this upsell campaign within just 5 weeks, unlocking hundreds of millions of dollars in 
new revenue.

Leading organizations across industries are using  
Starburst to power Customer 360 initiatives
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accelerate time-to-
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conversion rates, and 
enable more robust 
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have all led to better 
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• Activate Customer 360 faster: Go from 

data to insights without complex data 

management processes.

• Unlock data: Access on-prem, cloud, multi-

cloud, and globally dispersed data.

• Enforce strict security and governance: 

Fine-grained access control and 

governance over all connected data 

sources and clients.

• Increase productivity and lower costs: 

Create, publish, discover, and manage 

curated data sets all while drastically 

reducing manual efforts for data prep and 

movement.

To learn how Starburst supports more use cases across industries,  

visit starburst.io/solutions/industry

About Starburst

Starburst is the analytics engine for all your data. We provide the fastest, most 
efficient analytics engine for your data warehouse, data lake, or data mesh. 
We unlock the value of distributed data by making it fast and easy to access, 
no matter where it lives. Starburst queries data across any database, making it 
instantly actionable for data-driven organizations. With Starburst, teams can 
lower the total cost of their infrastructure and analytics investments, prevent 
vendor lock-in, and use the existing tools that work for their business. Starburst 
is helping companies like Zalando, Comcast, and Priceline achieve their customer 
360 strategy.

Starburst data lake analytics platform for Customer 360


